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The figures in the margin indicate full marks

for the questions

UNIT—I

1. What are the components of a tourist

destination? Discuss the different types of

destinations. 5+10=15

Or

Discuss the importance of products and

destination for tourism development. Explain 

the pattern of tourist activities at a

destination. 5+10=15
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UNIT—II

2. What is destination system? Discuss

resource analysis of destination planning.

5+10=15

Or

What are the tangible and intangible

attributes of destination? Discuss branding

and brand promotion process. 5+10=15

UNIT—III

3. What are image assessment and destination

packaging? With the help of a flowchart,

explain the formation of a destination image.

7+8=15

Or

Write notes on the following : 5+5+5=15

(a) Quality gap

(b) Service gap

(c) Product delivery

UNIT—IV

4. Define destination marketing. Discuss

market positioning of a tourist destination.

Explain three channels of marketing a

destination. 2+10+3=15
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Or

Write the significance of tourism fairs, marts

and festivals for destination promotion. 15

UNIT—V

5. What is destination management? Discuss

the steps of managing a destination

environmentally and socially. 5+10=15

Or

Discuss the stages of destination designing

and management. 15

UNIT—VI

6. Write notes on the following : 7½+7½=15

(a) Feasibility analysis

(b) Product/Service analysis

Or

Define benchmarking. What are the

different types of benchmarking? Discuss

the advantages and disadvantages of

benchmarking. 2+5+8=15

H H H

22D—100/898 6/H–87 (xxix) (Syllabus–2017)


